
What is Sûza?

In the modern world, digital
consumerism is overpowering—not
because it dictates every choice we
make, but because it distracts us at
every turn. Social media is immensely
useful, yes, but it is also intentionally
addictive. You might open YouTube to
learn a new skill, yet with one
misplaced click you can find yourself
pulled into an hour-long scroll.

This constant diversion is damaging: to
our productivity, to our capacity for
critical thinking, and to our ability to
form ideas that are truly our own.

And Sûza is here to fight that, to
advocate for and to deliver on a
promise of intentional living. We
encourage habits that help people
reclaim attention, time, and agency.

Sûza is built on the idea of the Republic
of Heaven. The belief that we must build
a better world now, in our own lives,
because for us, there is nowhere else.

WHAT WE BELIEVE

Sûza is driven by a vision for a better
future: a kinder, fairer society.

We know we have no real authority, but
if we can show there is an interest in
our philosophy - our ideas and way of
thinking. Then we can make a
difference.

By joining Sûza you gain access to a
community of like-minded people
passionate about reconnecting with the
things that make us human.

We may be a micronation, but we’re
doing more than playing at governance,
we’re experimenting with intentional
living in practice.

Even small steps matter. By being part
of Sûza, you help show that a better,
more mindful way of living is possible.

why join us?

GET INVOLVED

You can get involved with Sûza by becoming
a citizen! 

There is no mandatory involvement once
you’ve joined however we would love for you
to attend our Quarterly 40-minute Moots.

To do so, please email the Thain at
henleywilliam01@gmail.com to express your
interest.

WHAT DO WE DO?

Between Moots (where we discuss
governance and building our community
further), we:
• Publish The Shire-Post, a bi-monthly
newsletter
• Develop Sûzan culture and traditions
• Document our experiments and ideas

All participation is voluntary. We value
quality engagement over quantity.


